











display rates

2009 Rate Base: 400,000

FOUR COLOR 1 Time 3 Times 6 Times 9 Times 12 Times

1 Page $32,435 $31,460 $30,490 $29,515 $28,545

2/3 Page $25,950 $25,170 $24,390 $23,615 $22,835

1/2 Page $21,085 $20,450 $19,820 $19,185 $18,555

1/3 Page $17,840 $17,305 $16,770 $16,235 $15,700

1/6 Page $9,730 $9,440 $9,145 $8,855 $8,565
TWO COLOR 1 Time 3 Times 6 Times 9 Times 12 Times

1 Page $26,110 $25,325 $24,545 $23,760 $22,975

2/3 Page $20,890 $20,260 $19,635 $19,010 $18,380

1/2 Page $16,970 $16,460 $15,955 $15,445 $14,935

1/3 Page $14,360 $13,930 $13,500 $13,070 $12,635

1/6 Page $7,835 $7,600 $7,365 $7,130 $6,895
BLACK & WHITE 1 Time 3 Times 6 Times 9 Times 12 Times

1 Page $22,220 $21,550 $20,885 $20,220 $19,550

2/3 Page $17,775 $17,245 $16,710 $16,175 $15,645

1/2 Page $14,445 $14,010 $13,575 $13,145 $12,710

1/3 Page $12,220 $11,855 $11,490 $11,120 $10,755

1/6 Page $6,665 $6,465 $6,265 $6,065 $5,865

Covers 1 Time 3 Times 6 Times 9 Times 12 Times
2nd Cover $35,680 $34,610 $33,540 $32,465 $31,395
3rd Cover $34,055 $33,035 $32,015 $30,990 $29,970
4th Cover $37,300 $36,180 $35,060 $33,945 $32,825

Effective February 2009
Rate Card #15

Issue & Closing Dates

Issue Close Date Materials Due Mail Date
Feb/Mar 12/1/08 12/15/08 1/16/09
April 2/2/09 2/16/09 3/18/09
May 3/2/09 3/16/09 4/22/09
June/July 4/1/09 4/15/09 5/18/09
Aug/Sept 6/1/09 6/15/09 7/23/09
Oct/Nov 8/3/09 8/17/09 9/18/09

Dec/Jan 10/1/09 10/15/09 11/16/09




member marketplace, rates

2009 Rate Base: 400,000

FOUR COLOR 1 Time 3 Times 6 Times 9 Times 12 Times
1/3 Page $10,545 $10,225 $9,910 $9,595 $9,275
1/6 Page $6,325 $6,135 $5,945 $5,755 $5,565
1/12 Page $3,165 $3,070 $2,975 $2,880 $2,785
1/24 Page $1,685 $1,635 $1,585 $1,535 $1,485
TWO COLOR 1 Time 3 Times 6 Times 9 Times 12 Times
1/3 Page $9,335 $9,055 $8,775 $8,495 $8,215
1/6 Page $5,095 $4,940 $4,785 $4,635 $4,480
1/12 Page $2,545 $2,470 $2,395 $2,315 $2,240
1/24 Page $1,360 $1,315 $1,275 $1,235 $1,195
BLACK & WHITE 1 Time 3 Times 6 Times 9 Times 12 Times
1/3 Page $7,945 $7,705 $7,470 $7,230 $6,990
1/6 Page $4,335 $4,205 $4,075 $3,945 $3,815
1/12 Page $2,165 $2,100 $2,035 $1,970 $1,905
1/24 Page $1,155 $1,120 $1,085 $1,050 $1,015
Effective February 2009
Rate Card #15
Issue & Closing Dates
Issue Close Date Materials Due Mail Date
Feb/Mar 12/1/08 12/15/08 1/16/09
April 2/2/09 2/16/09 3/18/09
May 3/2/09 3/16/09 4/22/09
June/July 4/1/09 4/15/09 5/18/09
Aug/Sept 6/1/09 6/15/09 7/23/09
Oct/Nov 8/3/09 8/17/09 9/18/09
Dec/Jan 10/1/09 10/15/09 11/16/09




productionspecifications

Unit Live (Safety) Bleed Trim

Spread 145/8” x 10” 16” x 10%4” 1512” x 1012 Issue & Closing Dates

Full Page 7" x10” 8" x 10%4” 734" x 102"

2/3 Vertical 4%" x 912" 58" x 10%” 5" x 107" Issue Close Date Materials Due  Mail Date

1/2 Island 44" X 7" - - Feb/Mar  12/1/08 12/15/08 1/16/09

1/2 Horizontal 7" X 4%/8” 8" x 54" 734 x 518" April 2/2/09 2/16/09 3/18/09

1/3 Vertical 218" X 910" 234" x 10%4” 25/8” x 1012 May 3/2/09 3/16/09 4/22/09

1/3 Square 4% x 4% - - Junefduly  4/1/09 4/15/09 5/18/09

1/6 Vertical 215" x 458 - - Aug/Sept  6/1/09 6/15/09 7/23/09

1/6 Horizontal 458" x 214" - - Oct/Nov 8/3/09 8/17/09 9/18/09
Dec/Jan 10/1/09 10/15/09 11/16/09

1. Commission and Cash Discounts
a) 15 percent to recognized agencies
b) Net 30 days
¢) A finance charge of one and one-half
percent (1.5%) per month will be
assessed to all past due invoices.

. General Rate Policy. Orders beyond
three months at rates then prevailing. All
verbal instructions regarding contracts
or insertions must be confirmed in
writing. Separate advertisements in the
same issue count towards frequency
discount. Advertisers may choose any
12-month period for frequency, notify-
ing publisher on first insertion order
when period is to start. Publisher shall
have the right to hold advertiser and its
agency jointly and severally liable for
monies due and payable to publisher for
advertising that advertiser or its agent
ordered and that was published.
Advertisers that do not fulfill a multiple-
insertion contract will be short-rated.

3. Inserts. Prices and specifications are
available upon request. All inserts must
be approved by publisher before
acceptance of insert. Publisher requires
two dylux proofs be submitted for
approval of mechanical and postal
specifications.

4. Mail Order. A 20% discount is available
to all mail order advertisers. Mail order
advertising is determined as any
products or services sold exclusively by
mail. Specific terms required. Publisher
reserves the right to determine if
products or services qualify for mail
order rates.

5. Split Runs. Regional closing one week
prior to normal closing dates for: A/B
splits, regional copy splits, copy tests,
dealer listings, 50/50 and regional
markets. Rates and availability for
full-page units only, upon request.

6. Contract and Copy Regulations.
PGA TOUR Fartners reserves the right
to decline or reject any advertising for

8.

any reason, at any time, without liability,
even though previously acknowledged or
accepted. Publisher will not extend credit
for advertising orders, contracts or space
reservations that claim sequential
liability. All advertisements are accepted
and published by the publisher on the
representation that the advertiser and/or
advertising agency are properly
authorized to publish the entire contents
and subject matter thereof. It is
understood that the advertiser and/or ad-
vertising agency will indemnify and hold
the publisher harmless from and against
any loss, expense or other

liability resulting from any claims or suits
for libel, violation of right of privacy,
plagiarism, copyright infringement and
any other claims or suits that may arise
out of the publication of such an
advertisement. Publisher assumes no
responsibility for insertion of incorrect
key numbers or incorrect advertisement.
Cancellations are not accepted after
closing date. Covers are non-cancelable.
Insertion orders for cover positions must
be received one month before

closing date.

. Special Position. There is a 10%

premium for advertisers requesting
guaranteed positioning.

Mechanical Requirements
Printing: web offset, perfect bound, jog
to foot

Trim Size: 7 3/4” x 10 1/2”

a) Standard Unit Size (in inches): see
chart above

b) Bleed Specifications: No charge for
bleed. 1/8” bleed allowance on all four
sides. Live matter must be kept 5/16” in
from trim (7 3/4” x 10 1/2”). Full bleed is
8” x 10 3/4”. Two-page spread bleed is
16” x 10 3/4”.

¢) PREFERRED FORMAT

Electronic: PDF, PDFX-1A. Approved
software: Quark Xpress, Adobe
[lustrator, Adobe Photoshop.

Photographs and art in EPS or Tiff. Raster
images should be 300 dpi @ 100%. Files
must include all fonts for output. Files
can be accepted on: DVD and CD-ROM.
Must supply color proof. Transfer disks
and their file names must be clearly
labeled. All imported graphic links must
be included on the disk and be properly
linked/updated to the page. List all font
families, including the fonts used in EPS
or other imported graphic links.

Type of Proofs:

DDCP - Kodak Approval, Screen True
Rite, Optronics Intelliproof

Ink Jet - SWOP Calibrated Proofs
Four-Color: Maximum total density
should not exceed 300% and only one
color should be solid. The preferred
density of any one color is 80%,
maximum density is 95%.

Two or Three-Color: Maximum total
density of two-color should not exceed
190%, three-color should not exceed
245%, and only one color should be solid.
The preferred density of any one color is
80%, maximum density is 95%.

Black & White: Halftones (density of
tone)-The shadow (darkest area) should
be 95%. The highlight (lightest area)
should be 3-5%. Spectral highlights (eg:
light reflected on a shiny surface) should
be 0%.

9. Send Materials/Questions to:

Erin Nielsen, Production Coordinator
PGA TOUR Partners

12301 Whitewater Drive

Minnetonka, MN 55343

Phone: (952) 352-7589

Fax: (952) 988-7486
enielsen@namginc.com

10. Additional Charges. Any additional

work or changes on ad material will be
billed at prevailing rates. Ad materials
held for 13 months and destroyed unless
otherwise specified.




2009 ,schedule

February/March
Ad Closing: 12/1/08
Materials Due: 12/15/08
Mail Date: 1/16/09

April

Ad Closing: 2/2/09
Materials Due: 2/16/09
Mail Date: 3/18/09
Masters Preview

May

Ad Closing: 3/2/09

Materials Due: 3/16/09

Mail Date: 4/22/09

Players Championship Preview

June/July

Ad Closing: 4/1/09
Materials Due: 4/15/09
Mail Date: 5/18/09

August/Sept

Ad Closing: 6/1/09
Materials Due: 6/15/09
Mail Date: 7/23/09

Fed Ex Cup Play-off Preview

October/November
Ad Closing: 8/3/09

Materials Due: 8/17/00

Mail Date: 9/18/09

December/Jan
Ad Closing: 10/1/09
Materials Due: 10/15/09
Mail Date: 11/16/09




sales contactnformation

Jim Nugent
Publisher
PGA TOUR PARTNERS

2431 Aloma Ave., Suite 241

Winter Park, FL 32792
407.677.0012 | Tel
407.496.4955 | Cell
407.677.0028 | Fax
jnugent@namginc.com

MIDWEST

Jack Mott
Midwest | Southwest
Manager

Ranger Media Group
333 N. Michigan Ave.
Suite 1816

Chicago, IL 60601
312.346.3070 | Tel
312.346.4043 | Fax
jmott@namginc.com

States: AR, IA, IL, IN, KS,
KY, MN, MO, OH, OK, ND,
NE, SD, TX, WI

WEST

Peter Kirkpatrick
Western Manager
PK Company

10950 Corp Ranch Rd
Ashland, OR 97520
541.488.1933 | Tel
541.944.3095 | Cell
541.488.0584 | Fax
peterkirk@qgwest.net

States: AZ, CO, ID, MT,
NM, NV, WA, WY

Jay Gagen
Detroit Manager
RPM Associates

91 N. Saginaw,
Suite 206M

Pontiac, Ml 48342
248.230.3777 | Tel
248.705.9634 | Cell
248.230.3780 | Fax
jay@RPMAssoc.com

States: Ml

Jim Whittemore
Western Manager
The Whittemore Group
1750 SW Skyline Blvd.,
Suite 12

Portland, OR 97221
503.292.4000 | Tel
503.804.5606 | Cell
503.296.0055 | Fax
jim@whittgroup.com

States: CA, OR

DIRECT RESPONSE

Smyth Media Group
1 Bridge Street

Irvington, NY 10533
914.693.8700 | Tel
914.693.8780 | Fax
asmyth@smythmedia.com

Wheeler Morrison
Southeastern Sales
Ranger Media Group

2406 Mt. Vernon Road,
Suite 130

Atlanta, GA 30338
770.391.1029 | Tel
404.406.4129 | Cell
770.391.1317 | Fax
wheeler@rangergroup.com

States: AL, FL, GA, LA, MS,
NC, SC, TN, Southern VA

SOUTH

Andy Fox

Florida & Caribbean
Manager

1131 Willa Vista
Maitland, FL 32751
407.539.1969 | Tel
407.739.1969 | Fax
afoxsons@aol.com

States: FL, Caribbean

Dallas Marvil
West Coast Sales
Allman Marvil Inc.
870 18th Street

Manhattan Beach, CA 90266

310.994.2536 | Tel
310.476.5473 | Fax
dmarvil@allmanmarvil.com

CLASSIFIED

Stephanie Lauff
Classified Sales

McNeill Group, Inc

385 Oxford Valley Road
Suite 420

Yardley, PA 19067
800.394.5157, ext. 26 | Tel
215.321.9636 | Fax
slauff@mcneill-group.com

Ken Farber
Southeastern Manager
Ranger Media Group
2406 Mt. Vernon Road,
Suite 130

Atlanta, GA 30338
770.391.9905 | Tel
404.435.5643 | Cell
770.391.1317 | Fax
ken@rangergroup.com

States: AL, FL, GA, LA, MS,
NC, SC, TN, Southern VA

Michael Austry
Southern Sales Rep.
MJA Media Group

4141 Buena Vista

Suite 104

Dallas, TX 75204
214.252.9971 | Tel
214.674.8126 | Cell
630.578.1313 | Fax
maustry@sbcglobal.com

States: FL, Caribbean





